ST. FRANCIS COLLEGE

KORAMANGALA

Affiliated to Bengaluru City University (BCU)

08" June 2021

POST ACTIVITY REPORT

Activity: Like You — Digital Marketing Contest Tycoon Club Activity
Date: 08" June 2021

Was the activity conducted? YES / NO YES

Students attended: 88 Students

Objective of the activity: This activity provides an opportunity for brilliant young talents
to converge at a single platform for carving new vistas in digital transformation through
practical approach and creative thinking for the future.

How was the activity executed? The activity was executed via online Zoom meetings at
3.00 pm and the communications regarding the same were made in advance to the
students. The students joined the session and the activity was started under the guidance
of the event in charge.

Level of achievement: Satisfactory / Not Satisfactory Satisfactory

Key Highlights: Students can express creative ideas to reach a rich audience through
Digital Media Campaign.

Recommendations (if any): We can organize such kind of innovative activities quite
often to provide opportunities for students to think beyond the classroom which may be
helpful in future to develop knowledge, skills and confidence, positive attitude amongst

students.
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%+ Choose a small, local company that could benefit from assistan
marketing strategy.

«* Create a website for the company using the free platform, Wix
blogs. It should contain new content marketing that is enticing

You'll give a 10-minute presentation on your werk. You should be
your site to the company's old website. Slides and visuals are req;
Your work will be judged by a panel of faculty members.
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digital marketing strategy
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The 7 P's of marketing include product, price, promotion, place, people, prot
evidence. Moreover, these seven elements comprise the marketir

Marketing Strategies

Product strategy

Service strategy

Pricing strategy

Promotional Strategies

Relationship Marketing

Influencer Marketing

+ Affiliate Marketing

Content Marketing

Undercover marketing

Internet marketing

Transactional marketing

Diversity marketing

Business to business (828) marketing
Business to consumer (B2C) marketing
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